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Shoppers are reconsidering their Food-Buying Routine
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The pandemic continues to
accelerate the expansion of e-
commerce, with  consumers
heavily reliant on grocery and
takeaway home deliveries. The
global food packaging market
reached a value of US$ 3453
Billion in 2021. The market is
estimated to reach US$ 483.4
Billion by 2027, exhibiting a CAGR
of 5.85% during 2022-2027.
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According to Innova Market
Insights, a  global market
intelligence company, over half of
global consumers “agree” (37%)
or “strongly agree” (25%) that the
protective function of product
packaging has become more
important due to the COVID-19
pandemic. Moreover, 20% favor
the increased use of plastics at
this time, while 42% perceive
them as an  undesirable
necessity.
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According to a McKinsey report,
the following packaging
attributes are important and
transforming consumer
behviour:

Hygiene and food safety: 77%
Shelf life: 67%

Ease of use: 61%
Environmental impact: 43%

SREEBRARNESH
W—mEBRERHEEN
EEZEML URAREE
THEENTA

BENEBREZE  77%
{REHE : 67%

SHM :61%
RIBRE | 43%

When it comes to consumers
shopping the grocery store, it's
not just the food inside the
package that counts. According
to Yotpo's “The State of Brand
Loyalty 2021: Global Consumer
Survey,” nearly 85% of
consumers say theyre more
likely to become loyal to a
specific brand whose values align
with  theirs.  Shoppers are
reconsidering al parts of their
food-buying routine, including
the way food is packaged. For
this reason, exceeding shoppers’
expectations, including in food
packaging can help drive sales
and consumer retention in the
long run.
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Source BR}ZKIE:

Global Food Packaging Market (2022 to 2027) - Industry Trends, Share, Size, Growth,

Opportunity and Forecasts,CISION PR Newswire

Sustainability in packaging: Inside the minds of US consumers, McKinsey & Company

Consumer Preferences Shaping Packaging Trends in 2022, Winsight
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RBHK x GA is the perfect trading platform for you to put your best products
on display, gather market information and forge new business relationships.
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Walk-on Package
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Standard rate: US$525/m?
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Hong Kong
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Premium Package

(min. 18m?)

Standard rate: US$555/m?
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Discover more:

www.RBHK-GA.com

Follow us:

Fi @ M@ RBHKGA




