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How Pandemic Re-Shaped Grocery Shopping Habits Worldwide
EXEFMAMERR S HEER

As the coronavirus pandemic spreads across the globe, threatening lives as well as
livelihoods, it has clarified the vital role that grocery retailers play in society. Consumers
expect these businesses to keep them fed and healthy, and groceries remain essential
retailers in an uncertain situation that continues to evolve day by day.
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Studies show that the pandemic has disrupted consumer mindsets and priorities when
choosing products, with shifts toward safer, healthier, and more trusted products. More
than 80% of consumers in China (81%) and Indonesia (86%) are more aware and
cautious about physical health, in contrast to some countries in Europe, such as
Denmark (46%), Norway (46%) and Sweden (44%). While Japanese consumers have
become increasingly conservative, Chinese consumers, adopting a “Hibernate and spend”
mindset, will pay a premium for products that promote health and wellness.
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A prevailing trend toward frugality and a focus on value means sales of non-essential
products are likely to keep falling. The exception is China, where lockdowns have been
lifted quickly and the government has supported production and consumption through its
“back to normal” strategy, with policies on cutting taxes and subsidies for prospective
industries.

As countries around the world is easing their lockdown restrictions, economy will soon
start to recover. Yet, the pandemic has changed our habits and perspectives on health
and spending, and we believe this trend will continue to grow even after the end of the
pandemic.
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Source BEFIHIR:
Reimagining food retail in Asia after COVID-19, McKinsey & Company.

How Asia-Pacific must respond to the new, post-COVID-19 consumer, Ernst & Young

Exhibit at the show and showcase the latest trend to the industry! Book your
booth NOW!
IEZR 0 MERBRTRIRNHER !
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RBHK x GA is the perfect trading platform for you to put your best products
on display, gather market information and forge new business relationships.
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Space Only Walk-on Package Premium Package

(min. 18m?) (min. 9m?) (min. 18m?)
Standard rate: US$475/m? Standard rate: US$525/m? Standard rate: US$555/m?
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