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The "Coffee-to-Cocktail” Model is Driving Tangible Growth for Beverage Suppliers
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The "Coffee-to-Cocktail" model is soaring in popularity, driven by the need for maximum
space utility and all-day footfall. This agile transition helps offset high rents and boosts
space utilisation efficiency. F&B operators are increasingly moving away from single-
concept models, adopting "day-to-night" hybrid transitions to optimise real estate value
and capture diverse consumer segments across a 24-hour cycle. This dual-concept
model not only aligns with modern lifestyles but also creates vast cross-category
supply opportunities for beverage providers throughout the day.
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"Morning Coffee" caters to the essential caffeine fix for office workers and serves as a
hub for weekend socialising.
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Beneficiary Exhibitors Include:

- MHERFFRMERS: SnEBNNEEERRE.
Coffee Bean & Tea Suppliers: Specialising in
high-quality origins.

o« SEXRMHHEENRGRER: BEMCEFIRME,
Professional Equipment Providers: From
espresso machines to manual brewing tools.
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Plant-based Milk & Syrup Brands: Caterlng to
the demand for customisable beverages.
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"Evening Alcohol" satisfies the social itch, with "Low-ABV" drinks leading the charge.
Over 30% of APAC consumers now opt for low/no-alcohol options, prioritising wellness
and meaningful social connection. For operators, Low-ABYV drinks lower ingredient costs
and streamline service, maximising operational efficiency.
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Beneficiary Exhibitors Include:

o EERISERIERZNER: RIMEHE. ZEE,
Craft Beer & Light Spirit Brands: Offering low-
calorie, sessionable options.

- FERZEREIE (RTD) BAMEEFSZMRIRAS.
RTD Cocktails & Non-alcoholic Distillate
Producers.
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Barware & Glassware Manufacturers.
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RBHK 2026 features dedicated zones for Coffee & Tea, Wine, Spirits, and Beer. Our
meticulous curation ensures you connect efficiently with target buyers, gain
premium exposure, and convert leads into lasting partnerships.
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Beyond the exhibition, a dynamic line-up of seminars, prestigious competitions, and
awards ceremonies will bring together key industry decision-makers, providing an
unparalleled platform to expand your professional network and maximise market
exposure.
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Book Your Stand Now & Lead the Beverage Revolution!
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Organiser: Informa Markets Follow us:

Q17/F, China Resources Building, e @

informa 26 Harbour Road, Wanchai,
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