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Pursuing the Rewarding Bouquet — Reshaping Tea Drinking Culture
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As consumers indulge in a cozy world of tea, their demand and expectations for
beverages are constantly rising. In addition to quality, businesses are setting their
sights on Gen-Z customers, seeking to tantalize their taste buds with a diverse
range of choices.

Chinese consumers drink approximately 40% of the world's tea, and their
experience in the coffee sector has influenced the tea culture, shaping the
industry into more specialised and boutique offerings. This trend is not limited to
China, as we see a similar phenomenon in other major tea regions like India and
Japan, with surging demand for specialty teas like matcha, chai, and turmeric tea.

To provide quality products and drive growth in the industry, brands are now
offering extensive options that enable F&B establishments to optimise their drink
menus. Rather than a fading sector as many would have expected, the tea sector
is now being shaped by the younger generation's taste and demand for better
quality and specialised tea beverages.
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How Gen Z is changing_China’s tea-drinking_culture

The Rise of Specialty Teas and Adaptation of the Tea Industry to Changing Consumer Preferences
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Gui Tea is the largest tea
company in Guizhou Plateau in
Southwest of China, founded
in 2010, own 4 primary tea
factories and 1 refining
factory , covers tea planting,
processing, R&D and sales
worldwide.
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GUI TEA (HONG KONG),
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LAM KIE YUEN TEA e
COMPANY LIMITED BHEEKRME  T2HE , H

Provide one-stop OEM service,
which is suitable for suppliers
of various catering groups.
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Standardized & consistent cup
of tea base provides the same
quality and character of the
traditional Hong Kong Style
Milk Tea. Replicating the HK
style tea brewing art which is
simple and easy to use.
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